
Creating User Personas

There are a few things to remember when creating
targeted user personas. Think of this as your

market audience. What’s important to them? What
do they do? How can you get their attention?

Lets Practice!
Pretend you’re in marketing and conservation is your product.
Create your target “buyer”.

Desired Behavior:

Description 

Problem

(Age? Where do they live? Family size? Farm size?)

(What keeps them up at night? What future problems are they worried about)

What will they gain from adoption of this practice?

What current barriers do they face?


